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CURRICULUM VITAE 
 
ANDREA WILDIES 
 
 
Andrea Wildies (* 02.08.1967) is the Chief Sales Officer at STI Group.  
 
Wildies learnt the ropes of practical project management at an advertising 
agency, where she worked as a project manager after graduating from high 
school. After completing her business management studies, she worked as an 
independent consultant and trainer specialising in process optimisation, where 
she demonstrated exceptional analytical skills. 
 
Since the very start of her career, Andrea Wildies has held a keen interest in the 
prospects offered by the packaging industry. Working in various roles for an 
international packaging company, she has successfully implemented numerous 
projects and activities with a clear focus on customers and their needs.  
 
A sales and industry expert, more recently Wildies has headed the national 
sales and marketing department of an international packaging group and, as 
General Manager, was also responsible for their national machinery unit. 
 
Andrea Wildies joined STI Group in 2017 as Chief Sales Officer and, in 
partnership with the other three managing directors, will play a key role in 
driving the growth of this family business. She is also responsible for IT and 
Human Resources. It is her passionately held belief that the customer should 
always be at the heart of the way a successful business thinks and operates. 
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About the STI Group 
 
STI Group is renowned worldwide for its innovative and creative packaging and POS solutions.  
 
As the partner of brands, STI Group adds long term value by protecting and promoting its customers’ 
products cost effectively, and by showcasing their brands brilliantly at the point of sale.  
 
STI Group’s customers include leading retail groups and agencies, and 15 of the top 20 international 
brands. Synonymous with innovation and quality, STI Group has around 2000 employees and a 
turnover in 2016 of over € 290 million. 


