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CURRICULUM VITAE 
 
MICHAEL APEL 
 
Michael Apel (*4.7.1976) is the Chief Financial and Operating Officer 
(CFO / COO) of STI Group and responsible for all its plants, 
procurement, finance and controlling. 
 
After completing a degree in business management, Apel acquired practical 
experience – both in Germany and abroad – before joining STI Group as 
Controller in 2002. Within a short period of time he was promoted to Head of 
Material Management, overseeing procurement for the entire group.  
 
In 2008, Apel was appointed as STI Group’s Head of Controlling. One of his 
significant accomplishments in this role was to set up the sourcing office in 
Hong Kong. Alongside his main responsibilities he has also held a number of 
interim management positions, including that of plant manager at the group’s 
Grebenhain display facility. He was also a member of the Business 
Management Committee of the FFI, the German folding box industry 
association.  
 
In 2014, Michael Apel left STI Group to join Freiherren Waitz Group as 
Managing Director. Subsequently he worked as Head of Finance and 
Controlling for Körber AG, in the field of automation. 
 
With strong ties to this family owned business and equipped with even broader 
product and process knowledge, Apel returned to STI Group at the start of  
2016“ and was appointed Chief Financial and Operating Officer. 
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About the STI Group 
 
STI Group is renowned worldwide for its innovative and creative packaging and POS solutions.  
 
As the partner of brands, STI Group adds long term value by protecting and promoting its customers’ 
products cost effectively, and by showcasing their brands brilliantly at the point of sale.  
 
STI Group’s customers include leading retail groups and agencies, and 15 of the top 20 international 
brands. Synonymous with innovation and quality, STI Group has around 2000 employees and a 
turnover in 2016 of over € 290 million. 
 


